


A few good words 
Just some of the recommendations I’ve received from clients that I’ve worked with.

I have had the pleasure 
of having Christina on 

my global package design team 
in the make up category. Not only 
was her creative and conceptual 
work exceptional, her attention to 
detail, speed and overall attitude 
were impressive. She 
was a shining pleasure.

Christina is a genuinely 
fantastic designer. 

Aside from her technical skills and 
expertise, her super-power is her 
ability to listen carefully to a brief, 
digest what is needed, and deliver 
spot-on work first time. Her design 
work blooms from a beautiful 
aesthetic. Christina is collaborative 
to a fault, and a great team player. 
I honestly can’t say 
enough good things 
about her.

Christina was a much 
valued team member 

who could always be relied upon to 
deliver over and above on briefs, 
consistently bringing fresh ideas 
and thinking whilst working within 
and developing brand guidelines. 
Able to juggle multiple projects 
and deadlines whilst keeping all 
stakeholders updated, Christina 
is equally confident working 
independently or 
collaborating with 
other team members. 

Matt Davies, Senior Project ManagerJames Chittenden, Creative Director
Dana Von Bargen,  
Director of Global Packaging Design



A small selection  
of projects that I’ve  

worked on 



Avon’s Lash Genius mascara was getting a 
revamp. The design needed to work with  
“5-in-1 Genius“ as the product name 
for some territories. The chosen clean, 
geometric font was carefully selected to 
reflect the fact that this mascara creates 
clear and defined eyelashes, suggesting 
the product is straightforward and effective. 
The fanned-out lines were incorporated to 
visually communicate the mascara’s ability 
to create a fanned-out lash look. 



As part of Avon’s value tier, this mascara is playful and is a nod 
to the vibrant spirit of the Color Trend franchise. While only one 
colour was permitted for print, the yellow-gold deco was chosen to 
create a vibrant contrast against the warm red bottle, ensuring that 
the product stands out and captures the attention of consumers.



During the creation process for Avon’s Flawless Match/Match Me 
foundations, two design solutions were proposed. Although this 
specific design received significant praise from the Global team,  
it was not selected due to a market-specific request.



This practical, tiny tube has a multi-segment approach being an 
all in one lipstick, blush and eyeshadow. With just one colour 
costed for, the challenge was to call out the 3-in-1 benefits of the 
product while highlighting the shades through the transparent 
tube and covering the top section to hide any uneven fill levels.



The artwork for the new Avon Senses lemon and basil pillar had to 
capture the essence of the product’s refreshing and zesty features.  
It was important to convey lemon juices in the design while 
ensuring that they gave the impression that these are bath 
prorducts, not to be consumed.



To effectively showcase the benefits of hyaluronic acid 
in this Avon Care range, it was essential to incorporate 
colours that communicate this. After examining 
competitor products and analysing their colour 
schemes, it was concluded that blue shades were the 
optimal choice to achieve the desired outcome.



The brief was to create graphics for a new Advance Techniques 
E.X.P.E.R.T. range that fit the bottles shown in the top left. 
Going above and beyond the brief, additional solutions using 
the same graphics with sustainability in mind were proposed so 
that Avon could embrace environmentally-conscious practices.



A few of the open briefs  
I’ve answered and speculative work

(evenings and weekends)



Benchmarx were hosting a conference and the account’s team 
needed to show them a selection of print-based event graphics. 
Drawing inspiration from artwork generated by AI, the illustrations 
were adapted to create abstract kitchen graphics that were both 
eye-catching and unique.



The Lynx team was in search of creative ideas for their 2022 Christmas 
activation on TikTok. Specifically, they needed proposals for funny  
and whacky ways to wrap up a Lynx gift set. 



The brief for the Oliver Christmas card centred around the theme of building your 
perfect Christmas with Oliver. Nothing signals the start of the festive season like the 
arrival of the Christmas ads. The idea proposed was to allow recipients to build their 
perfect ad campaign by choosing from different beginning, middle, and end narratives. 
With eight possible video outcomes, this solution would showcase the agency’s content 
creation capabilities and provide a shareable experience for its audience.



The Guardian Soulmates online dating site was closing and the brief was to create a 
last swansong press ad, turning it into the opportunity to celebrate the shared sense of 
humour of its liberal and progressively-minded audience. The three proposed routes use 
a combination of a play on words, memes and provocative language to grab attention 
and connect with the reader. The ads work in both print and digital formats to target the 
growing mobile market.





Freelance Work
Prior to joining OLIVER



Queen’s Gate school turned 125 years old and were celebrating 
by showcasing a number of aspects of the school’s history with an 
Inside the Archives exhibition.



Working with the Scooby-Doo license for a major retailer, the brief 
was to create vibrantly-coloured Scooby Snacks packs that would 
stand out on the shelf, communicating the product’s features and 
benefits while staying true to the brand.



Working with the Garfield license for a 
big retailer, the brief was to create labels 
for two tubs of cat treats. The challenge 
was to find a means of fitting the trilingual 
copy into a small area while ensuring that 
everything is legible and easy to read.



A striking singularity through the use of dark coloured backgrounds in the photography 
paired with an elegant, easy to read font, allows the tasty recipes to take centre stage in 
this recipe book.



The target audience for this  
series of call to action banners 
that promote a Disaster Recovery 
platform is primarily senior  
IT professionals.  
 
The ads needed to be engaging 
enough to catch their attention while 
appearing modern and aspirational, 
in keeping with the hi-tech nature  
of the business involved.



The use of illustration in this invitation for 
parents to attend a vegan cooking class at 
school complements the Riverford Organic 
Farmers logo to strengthen the partnership.



A clean and clear logo was needed to suit the essence of this mediation 
business. Being about communication in times of turmoil, the logo needed 
to portray a sense of trust and care to reassure its audience. Calming 
colours were used to further convey the business’ ethos.



Kellogg’s Rice Krispies Multi-Grain Shapes was to be re-launched to better engage 
consumers both digitally and on-pack. The task was to create a digital experience 
that was both relevant to the brand, children, and their parents alike.



Christina Chester
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Thank you
for your time

and consideration.


