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A few good words

Just some of the recommendations |'ve received from clients that I've worked with.

| have had the pleasure
of having Christina on
my global package design team
in the make up category. Not only
was her creative and conceptual
work exceptional, her attention to
detail, speed and overall attitude
were impressive. She
was a shining pleasure.

Dana Von Bargen,
Director of Global Packaging Design

Christina is a genuinely

fantastic designer.
Aside from her technical skills and
expertise, her super-power is her
ability to listen carefully to a brief,
digest what is needed, and deliver
spot-on work first time. Her design
work blooms from a beautiful
aesthetic. Christina is collaborative
to a fault, and a great team player.
| honestly can't say
enough good things
about her.

James Chittenden, Creative Director

Christina was a much

valued team member
who could always be relied upon to
deliver over and above on briefs,
consistently bringing fresh ideas
and thinking whilst working within
and developing brand guidelines.
Able to juggle multiple projects
and deadlines whilst keeping all
stakeholders updated, Christina
is equally confident working
independently or
collaborating with
other team members.

Matt Davies, Senior Project Manager



AVON

A small selection
of projects that I've
worked on




US 5

MULTITASK & MULTIPLY MASCARA

Avon'’s Lash Genius mascara was getting a
revamp. The design needed to work with
“5-in-1 Genius” as the product name
for some territories. The chosen clean,
geometric font was carefully selected to
reflect the fact that this mascara creates
clear and defined eyelashes, suggesting
the product is straightforward and effective.
The fanned-out lines were incorporated to
visually communicate the mascara’s ability
to create a fanned-out lash look.
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WITH HYALURONIC ACD

NATURAL FINISH
FOUNDATION
AND SPF 20

8
3

During the creation process for Avon’s Flawless Match/Match Me
foundations, two design solutions were proposed. Although this
specific design received significant praise from the Global team,
it was not selected due to a market-specific request.



This practical, tiny tube has a multi-segment approach being an
all in one lipstick, blush and eyeshadow. With just one colour
costed for, the challenge was to call out the 3-in-1 benefits of the
product while highlighting the shades through the transparent
tube and covering the top section to hide any uneven fill levels.




- The artwork for the new Avon Senses lemon and basil pillar had to
. _capture the essence of the product’s refreshing and zesty features.
It was important to convey lemon juices in the design while

ensuring that they gave the impression that these are bath
prorducts, not to be consumed.
L3
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Zesty Refresh

Shower Gel
Zesty Refresh MOM
Bubble Bath

L

Zesty Refresh
Body Mist




To effectively showcase the benefits of hyaluronic acid
in this Avon Care range, it was essential to incorporate
colours that communicate this. After examining

competitor products and analysing their colour
schemes, it was concluded that blue shad
optimal choice to achieve the desired out
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ADVANCE &
TECHNIGUES

B0 PR R R T
BYAVON

REVIVING
BOND BUILDER
SHAMPOO

WITH
AMINO ACIDS

Intensely strengthening
and conditioning
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{EVIVING
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REVIVING AMINO ACIDS
BOND BUILDER Intensely strengthening
TREATMENT and conditioning
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Intensely strengthening
and conditioning

ADVANCE &
TECHNIGUES

EUXGPRESRL T
BYAVON

REVIVING
BOND BUILDER
CONDITIONER

WITH
AMINO ACIDS

Intensely strengthening
and conditioning

{EVIVING
JOND BUILDER
SONDITIONER

WITH
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Intensely strengthening
and conditioning
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ADVANCE ®
TECHNIQUES

EReX e AN E S RIS
BYAVON

REVIVING
BOND BUILDER
TREATMENT

WITH
AMINO ACIDS

Intensely strengthening
and conditioning
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The brief was to create graphics for a new Advance Techniques
E.X.PE.R.T. range that fit the bottles shown in the top left.
Going above and beyond the brief, additional solutions using
the same graphics with sustainability in mind were proposed so
that Avon could embrace environmentally-conscious practices.



OLIVER

A few of the open briefs
I've answered and speculative work

(evenings and weekends)




Benchmarx were hosting a conference and the account’s team
needed to show them a selection of print-based event graphics.
Drawing inspiration from artwork generated by Al, the illustrations
were adapted to create abstract kitchen graphics that were both
eye-catching and unique.
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The Lynx team was in search of creative ideas for their 2022 Christmas
activation on TikTok. Specifically, they needed proposals for funny
and whacky ways to wrap up a Lynx gift set.

12 s

REFRESHING
—~— FRAGRANCE
- -

Bog Roll

Ensure to include
paper remnants for
added decorative value

Washing
Glove

. Hi-five as you hand over

il

ot B
to recipient ;gim

Glass Jar

Get that kitchen
shelf space back!

13
5 DTN
FRAGRANCE

Old Sock

Ensure to spray with Lynx
to mask the smell

Used
Envelope or
Paper Bag
Decorate with

biro to make it
giftable



BUILD YOUR PERFECT CHRISTMAS WITH

OLIVER

BUILD YOUR PERFECT cHrIsTMAS Ab WiTH OLIV E R

plCK AN REILI‘:)EEER
OPENING :287;::%
~ MERRY
CHRISTMAS

FROM ALL OF US AT

OLIVER

HERE'S YOUR PERFECT
CHRISTMAS AD...

HERE'S YOUR PERFECT
CHRISTMAS AD...

PICK A
MIDDLE

WATCH AGAIN

The brief for the Oliver Christmas card centred around the theme of building your
perfect Christmas with Oliver. Nothing signals the start of the festive season like the
arrival of the Christmas ads. The idea proposed was to allow recipients to build their
perfect ad campaign by choosing from different beginning, middle, and end narratives.
With eight possible video outcomes, this solution would showcase the agency’s content
creation capabilities and provide a shareable experience for its audience.



The

Guar

If likeus, yo
thenlet’s gc

Soulmates will be shutting down
atthe end of June. Find out why:

dian

mates

u've enjoyed the journey, If, like us, you want to avoid awkward

mates.

situations, then let's part ways.

Soulmates will be shutting down
atthe end of June. Find out why:

visit gu.com/soulmates

Reach
Climax

If, like us, you've reached the decisive
moment in the novel you've been
reading, then you'llunderstand that
we'd like to end things on a high note.

Soulmates will be shutting down
atthe end of June. Find out why:

The Guardian Soulmates online dating site was closing and the brief was to create a

last swansong press ad, turning it into the opportunity to celebrate the shared sense of
humour of its liberal and progressively-minded audience. The three proposed routes use
a combination of a play on words, memes and provocative language to grab attention
and connect with the reader. The ads work in both print and digital formats to target the

growing mobile market.
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Freelance Work
Prior to joining OLIVER



Miss Douglas

Miss Anabel Douglas was born in New York on Wednesday 20 January
1864, and privately educated in the United States. Bright and keen to
learn, she went on to study History at Newnham College, University of
Cambridge. Under Miss Wyatt at Gueen's Gate, she rose to become
Semior Mistress, then taking over the Headship in 1899, on Miss

( @
— Wyatt's departure for Heathfield School
nside the
] P : The transition was not an easy one, as two thirds of girks had moved
2 4 v : with Miss Wyatt to Heathfield. Miss Douglas’ first challenge was to
( QU j : regrow the numbers of day girs attending the School With a focus on
Vg 94D &° 3 using her overseas links, by 1908 numbers reached 100. These inks
) added a new flavour to Queen's Gate, fostering a new, mternational
nature at the School, one which continues today. As can be seen from
125 YEARS OF QUEEN’S GATE g thee addresses rcorded in Schoolmagazine. Th Log. mny g
’ ) came from the USA, including Miss Douglas’ niece Anne, s well as
from Canada, Spain, France, Germany, Sweden, Raly and Japan.
Under Miss Douglas” academic leadership, public eaminationswere. U Ukl $ 47 22 B $ 00 Meosodedmmvetesods 0
taken for the first time by girls, and the first Queen's Gate student
attended university in 1903, aptly to Miss Douglas’ own Newnham
College, Cambridge. Miss Douglas’ strengths in teaching also clearly
had a substantial impact upon the girls:

‘ ‘ Her History lessons were indeed  The charitable nature of the School, set down by Miss Wyatt,
an inspiring experience lit up grew under Miss Douglas. The newly formed Bandar-Log Club was
subscribed to by Old Grls and friends and the money rased went to
by her brilliant personality. She

galvanised into activity mental

and physical, and, after stirring By 1916 change was in the air and Miss Douglas signed the lease of 133

talks impressing on us that Queen's Gate over to two members of her staff, Hilda Howard Spaiding

we must leamtothink. have and Marthe tsabelle Gridoval. She stepped down as Headmistress at
the end of the Summer of 1919,

gumption, learn to be good

citizens.”

- Viero Stewart, The Log 1941

Under Miss Douglas, the name of the School magazine changed to
the one that is still circulated today. She wrote We Lunch our kttle
craft and we inscribe on its counter, its name, The Log". The magazine
became a larger publication, with contridutions and drawings from
current students as well as alumnae. Her historian's mind put a new
slant on the publication, so that as well as School news, each edition
contained historical information of the day; the Lent term edition

of 1901 for example gives a fascinating account of Queen Victoria's
funeral procession
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RICH IN CHICKeN No ADDED SUGAR ONLY 4% FAT WITH BeeF Nno ADDED SUGAR ONLY 4% FAT

resealable bay

Working with the Scooby-Doo license for a major retailer, the brief
was to create vibrantly-coloured Scooby Snacks packs that would
stand out on the shelf, communicating the product’s features and
benefits while staying true to the brand.
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Working with the Garfield license for a
_ ‘ big retailer, the brief was to create labels
Mo i : for two tubs of cat treats. The challenge
| e R was to find a means of fitting the trilingual
7 VITAMN ENRIGHED Rud ‘% " pe ~ “copy into a small area while ensuring that
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BRITISH
PORK

ET’S SAVOUR THE FLAVOUR!

10 TASTY
RECIPES FOR
THE 2019 SHOW
SEASON

MAPLE BACON MUFFINS

Makes 12
Cooking Time 30 mnutes
Oven Temperature 90°C, Fan 170°C, Gas Mark 5

8 British smoked streaky bacon rashers

60mi (3fioz) Vegetable of

2 Eggs

100mi (3% floz) Milk

100ml (3% floz) Magle syrup (plus extra to glaze)
310g (1102) Plain flour

170g (60z) Light brown sugar

0.5xSmisp (/itsp) Salt

2xSmisp (2tsp) Baking powder

0.5x5misp (4 tsp) Bicarbonate of soda

1. Preheat the oven

2. Line a 12 hole mufiin tn with

3. Cock the bacon i a large f

golden (about 4-6 mins)

4. Transfer to a plate to cool and then cut into
finely chopped pieces.

5. Pour off any bacon fat into a jug and make Lp +
100mi with vegetable oil

6. Beat in the egps, milk and magle syrup Uil a
smooth consistency.

7. Combine the flour, sugar, sak, baki

and bicarbonate of soda in a m

8. Add the bacon and wet ingredents

fold together.

9. Divide the batter equaly bes

cases and bake fc

1. Put the rice noodies in a bow! and cover with

boding water. Cover the bowd and allow the

rocdes to soak for 10 minutes.

2. Heat a large wok or frying pan. Add the mince,

making sue that the meat is broken into small

peces. Season and dry fry for 7-10 minutes until

cooked and evenly browned.

3. Add the spring onions, carrots and courgettes

and alow 1o heat theough, but rermain af dente.

4. Combine the soy sauce, sugar. vinegar and

ime puice. Drain the noodies and add to the wok.
* Fourthe cressing over the st firy, tossing the

1o ensure they are weil coated. Top




The target audience for this
series of call to action banners
that promote a Disaster Recovery
platform is primarily senior

IT professionals.

The ads needed to be engaging
enough to catch their attention while
appearing modern and aspirational,
in keeping with the hi-tech nature

of the business involved.
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Can your DR keep up with the latest cyber threats?
Secure your IT infrastructure with a reliable partner.
- Get a free Disaster Recovery Demo now.
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Parents and Friends of

({1(/)()()/13‘
Guate

are warmly invited

vll toa

Cooking Class
wilh

On Monday 14th January 2019

At Queen'’s Gate Senior School Uents
133 Queen’s Gate, London, SW7 5LE )
(e

6.30pm - Arrival o Ro77,
7pm-8.30pm - Cooking Class ”’ermy
Tickets: £25 each toq

Please reply by Friday 21 December 2018 t¢
events@queensgate.org.uk

The use of illustration in this invitation for
parents to attend a vegan cooking class at
school complements the Riverford Organic
Farmers logo to strengthen the partnership.




Aclean and clear logo was needed to suit the essence of this mediation
pusiness. Being about communication in times of turmoil, the logo needed
to portray a sense of trust and care to reassure its audience. Calming
colours were used to further convey the business’ ethos.







Thank you

for your time
and consideration.

Christina Chester

e +44 (0) 7957 147 129

@ christina.chester@me.com

@ christinachester.co.uk




